“STORES”  INDEX  FOR  1974 


Advertising,  Sales  Promotion, 
Display 

Book  Promotions:  Fun  and  Profit. 

Richard  E.  Ballard  Feb  p.  6 

Buyer  v.  Copywriter.  Judy  Youne 
Ocko  Feb  p.  31 

N'nk'spapcr  Advertising  Awards  Mar  p.  29 
Outstanding  Promotions  of  "73  Mar  p.  29 
Seirnteen  Refocuses  on  the  Youth 


Market. 

Mar  p.  31 

New  Avenues  of  Retail  Market- 

ing 

Mar  p.  40 

Father’s  Day  is  Here  Again. 

Apr  p.  25 

Store  Promotions  in  1973. 

Apr  p.  28 

The  Impact  of  Point  of  Sale. 

Hans 

J.  Rumer 

Aug  p.  2 

Nordstrom  Opts  for  Folding 

Car- 

tons. 

Oct  p.  31 

Ten  Points  for  Fine  Tuning  ReUil 
Broadcast  Advertising.  Ed  Libov 

Nov  p.  10 

kfKIurdy’s  Grasshoppers.  Nov  p.  25 


'  Book  Reviews 

The  Shopping  Center  Industry  and 
Antitrust  l^ws.  Feb  p.  39 

NAR's  Bicentennial  Book.  July  p.  12 
Dou  ntou-n  Malls:  Feasibility  and  De- 
irlopment.  Downtown  Idea  Ex¬ 
change  Aug  p.  25 

Conserve  Energy  by  Design.  The 
I  raiie  Co.  Aug  p.  25 

The  World  is  Full  of  It.  Isadore  Bar- 
tiush  Aug  p.  37 

flutinrunien’s  Urban  Improvement 
Organizalion.  James  E.  Lash  Aug  p.  40 
Inside  the  Fashion  Business,  Text  and 
V  ‘  Readings.  Jeannette  A.  Jamow  and 

heatrice  |udelle  Sept  p.  40 

■^Iti'tagrmenl.-  Tasks,  Responsibility, 
Ptariices.  Peter  F,  Drucxer  Nov  p.  II 
.Minding  The  Store.  Stanley  Marcus 

Dec  p.  33 

Consumerism 

(>>iiMim<-rism;  Penney's  as  Consumer 
Idnrator.  Jan  p.  25 

f  .oiiMimciKin:  Broadway's  Film  Festi- 
'•»l-  Feb;  p.  19 

I  hr  .Sha|)c  of  America's  Future. 

Daniel  Yankriovich  Mar  p.  8 

Raicing  ihc  Image  of  Business.  Stan- 
•e%  j  (•oodman  Mar  p.  II 

Tinie  lor  Retailing  to  Listen  Better. 

r.  H.  Weiss  Mar  p.  48 

(  oiMumrrism  is  Good  Business.  June  p.  6 
Kf  uiictv— An  lm|)ori.int  Link  in 
(  onuimrr  Product  .Safety.  Margaret 

June  p.  16 

t  pttans  from  Downstairs.  E.  B. 

Aug  p.  40 

IH-mographics,  Ben  J.  Wattenberg 
.  .  .  Sept  p.  27 

Vnirr  the  Service  As|nxu  of  Active 
'p«»rts.  E.  B.  Weiu  Sept  p.  40 

33  SToan  January  1975 


Department  Stores  and  Consumerism 
Irene  Cumming  Kleeberg. 

Stores  Meet  the  Challenges.  Oct  p.  2 
Getting  Ahead  of  the  Problems. 

Nov  p.  4 

The  Ideal  Consumer  Program  Dec  p.  31 
1974  Profile  of  the  Consumer — House- 
wares  Buying  Trends  Dec  p.  14 

Toys  Banned  as  Hazards.  NRMA  List 

No.  II,  No.  12  Sept  p.  35,  Dec  p.  34 
Getting  a  Fix  on  New  Life  Styles. 

E.  B.  Weiss  Dec  p.  40 


Credit 

When  Ms.  Applies  for  Credit.  Mar  p.  14 
Determining  the  Cost  of  Credit.  Apr  p.  2 
Plus  Business  for  Merchants:  For- 
eim  Visitors  with  Credit  Cards.  July  p.  5 
Jaomson  Stores  Decentralize  Credit 
Control.  Oct  p.  11 

Wards  Pushes  Credit  Applications. 

Oct  p.  33 

EDP 

Is  there  a  Future  for  Automated 
Suple  Replenishment?  Thomas  C. 

Saylor  Jan  p.  14 

From  the  NRMA  EDP  Conference: 

The  POS  Revolution  is  Now.  Moses 
Shapiro  Ian  p.  16 

Considerations  in-  Evaluating  Elec¬ 
tronic.  Irving  I.  Solomon 
"Point  of  Sale."  Feb  p.  26 

The  Future  of  Electronic  "POS." 

Apr  p.  14 

What  You  Can  Do  About  the  Cost  of 
Telecommunicating.  Mar  p.  36 

Improving  Retail  Productivity.  Apr  p.  3 
Automat*^  Data  Systems  tc  the  Right 

to  Privacy.  Alan  R.  Feldman  May  p.  19 
POS— A  Tool  Against  Complexity. 

May  p.  24 

Many  Vital  Issues:  NRMA  Telecom¬ 
munications  Seminar.  Sept  p.  16 

POS  Systems  in  Three  Stores.  Nov  p.  3 
NRMA  Describes  New  Standard:  Vol¬ 
untary  Retail  Identification  Dec  p.  2 


Energy  Conservation 

Energetic  Response  from  Stores  to 
Energy  Crisis.  '  Jan  p.  24 

The  Branch  Store  and  the  Energy 
Crisis.  E.  B.  Weiss  Jan  p.  40 

Facing  the  Energy  Crisis.  Mar  p.  12 

Our  President  Charts  a  Course:  Three 
Big  Problems.  James  R.  Williams 

Aug  p.  7 

Further  Thoughts  on  Energy  Conser¬ 
vation  in  the  Stores.  Herbert 
Argintar  Oct  p.  14 

Stores  Make  Energetic  Fight  in  En¬ 
ergy  Crisis.  No\'  p.  25 

Store  Design  to  .Save  Energy.  Herbert 
Bermon  Dec  p.  10 


Fashion 

Fashion  Forecast  74-75.  Mar  p.  30 

Managing  Fashion  Merchandising. 

Sharon  Mitchell  Aug  p.  16 

Fashion  Management:  Ways  k  Means. 

Dr.  Roger  A.  Dickinson  Nov  p.  8 

Selling  Fashion.  Annalee  Gold. 

Wovens  and  Wandering  Hemlines. 

Jan  p.  12 

Customers  Want  Facts,  Not  Chatter. 

Feb  p.  2 

How  Management  Can  Show  It 
Cares.  Apr  p.  12 

Raincoats — All  Weather  Fashion 
May  Lead  Her  to  it — But  Don’t 
Push  Her.  June  p.  12 

A  New  Era  of  House-Dressing? 

The  Revolution  was  Called  JS'’"’-' 

Aug  p.  14 

Simple  Looks  Call  for  Special 
Skills.  Sept  p.  8 

Fur,  a  Fashion  Investment.  Oct  p.  5 

Jewelry — Appeal  of  the  New  Real. 

Nov  p.  6 

Non-Sales  Techniques  of  the  Fu¬ 
ture.  Dec  p.  12 


Finance  and  Sales 

Annual  Report  Contest  Announced. 

Feb  p.  25 

Financial  Measurements  to  Monitor 
Merchandise.  Apr  p.  4 

New  Disclosure  Requirements  for 
Leased  Assets.  James  Lynch  &  Julio 
Perez  May  p.  8 

Up  and  Dosvn  (CINBT  Survey).  July  p.  51 
Eighth  Annual  Report  Contest;  J.  C. 
Penney  Report  Wins  First  Place. 

Sept  p.  3 

Price  Lining  Under  Inflation.  E.  B. 

Weiss  Oct  p.  40 

NRMA  Statement  on  Inflation.  Nov  p.  19 


International  Retailing: 

Interfach  74:  The  Hanover  Fair.  Jan  p.  25 
Australia  is  Well  Centered.  Feb  p.  28 

Trading  with  China.  May  p.  12 

Giant  of  South  African  Retailing: 

The  Greatermans  Group.  John 
Kelly  May  p.  14 

How  Matsuzakaya  Does  It.  June  p.  27 
Small  Store  Makes  International 
Splash:  Swezey's  Salutes  Switzer¬ 
land.  July  p.  4 

Students  Look  at  European  Retailing. 

July  p.  56 

Miu  Selfridge's  Cabbage  Rose  Pro¬ 
motion.  Oct  p.  25 

Smith's  of  Bermuda.  Sharon  Mitchell 

Nov.  p.  16 

Le  Centre  Commercial  de  Cr^teil.  Dec  p.  23 


(Coni,  on  p.  34) 


“STORES”  INDEX  FOR  1974 


Advertising,  Sales  Promotion, 
Display 

Book  Promotions:  Fun  and  Profit. 

Richard  E.  Ballard  Feb  p.  6 

Buyer  v.  Copywriter.  Judy  Youne 
Ocko  Feb  p.  31 

N'nk'spapcr  Advertising  Awards  Mar  p.  29 
Outstanding  Promotions  of  "73  Mar  p.  29 
Seirnteen  Refocuses  on  the  Youth 


Market. 

Mar  p.  31 

New  Avenues  of  Retail  Market- 

ing 

Mar  p.  40 

Father’s  Day  is  Here  Again. 

Apr  p.  25 

Store  Promotions  in  1973. 

Apr  p.  28 

The  Impact  of  Point  of  Sale. 

Hans 

J.  Rumer 

Aug  p.  2 

Nordstrom  Opts  for  Folding 

Car- 

tons. 

Oct  p.  31 

Ten  Points  for  Fine  Tuning  ReUil 
Broadcast  Advertising.  Ed  Libov 

Nov  p.  10 

kfKIurdy’s  Grasshoppers.  Nov  p.  25 


'  Book  Reviews 

The  Shopping  Center  Industry  and 
Antitrust  l^ws.  Feb  p.  39 

NAR's  Bicentennial  Book.  July  p.  12 
Dou  ntou-n  Malls:  Feasibility  and  De- 
irlopment.  Downtown  Idea  Ex¬ 
change  Aug  p.  25 

Conserve  Energy  by  Design.  The 
I  raiie  Co.  Aug  p.  25 

The  World  is  Full  of  It.  Isadore  Bar- 
tiush  Aug  p.  37 

flutinrunien’s  Urban  Improvement 
Organizalion.  James  E.  Lash  Aug  p.  40 
Inside  the  Fashion  Business,  Text  and 
V  ‘  Readings.  Jeannette  A.  Jamow  and 

heatrice  |udelle  Sept  p.  40 

■^Iti'tagrmenl.-  Tasks,  Responsibility, 
Ptariices.  Peter  F,  Drucxer  Nov  p.  II 
.Minding  The  Store.  Stanley  Marcus 

Dec  p.  33 

Consumerism 

(>>iiMim<-rism;  Penney's  as  Consumer 
Idnrator.  Jan  p.  25 

f  .oiiMimciKin:  Broadway's  Film  Festi- 
'•»l-  Feb;  p.  19 

I  hr  .Sha|)c  of  America's  Future. 

Daniel  Yankriovich  Mar  p.  8 

Raicing  ihc  Image  of  Business.  Stan- 
•e%  j  (•oodman  Mar  p.  II 

Tinie  lor  Retailing  to  Listen  Better. 

r.  H.  Weiss  Mar  p.  48 

(  oiMumrrism  is  Good  Business.  June  p.  6 
Kf  uiictv— An  lm|)ori.int  Link  in 
(  onuimrr  Product  .Safety.  Margaret 

June  p.  16 

t  pttans  from  Downstairs.  E.  B. 

Aug  p.  40 

IH-mographics,  Ben  J.  Wattenberg 
.  .  .  Sept  p.  27 

Vnirr  the  Service  As|nxu  of  Active 
'p«»rts.  E.  B.  Weiu  Sept  p.  40 

33  SToan  January  1975 


Department  Stores  and  Consumerism 
Irene  Cumming  Kleeberg. 

Stores  Meet  the  Challenges.  Oct  p.  2 
Getting  Ahead  of  the  Problems. 

Nov  p.  4 

The  Ideal  Consumer  Program  Dec  p.  31 
1974  Profile  of  the  Consumer — House- 
wares  Buying  Trends  Dec  p.  14 

Toys  Banned  as  Hazards.  NRMA  List 

No.  II,  No.  12  Sept  p.  35,  Dec  p.  34 
Getting  a  Fix  on  New  Life  Styles. 

E.  B.  Weiss  Dec  p.  40 


Credit 

When  Ms.  Applies  for  Credit.  Mar  p.  14 
Determining  the  Cost  of  Credit.  Apr  p.  2 
Plus  Business  for  Merchants:  For- 
eim  Visitors  with  Credit  Cards.  July  p.  5 
Jaomson  Stores  Decentralize  Credit 
Control.  Oct  p.  11 

Wards  Pushes  Credit  Applications. 

Oct  p.  33 

EDP 

Is  there  a  Future  for  Automated 
Suple  Replenishment?  Thomas  C. 

Saylor  Jan  p.  14 

From  the  NRMA  EDP  Conference: 

The  POS  Revolution  is  Now.  Moses 
Shapiro  Ian  p.  16 

Considerations  in-  Evaluating  Elec¬ 
tronic.  Irving  I.  Solomon 
"Point  of  Sale."  Feb  p.  26 

The  Future  of  Electronic  "POS." 

Apr  p.  14 

What  You  Can  Do  About  the  Cost  of 
Telecommunicating.  Mar  p.  36 

Improving  Retail  Productivity.  Apr  p.  3 
Automat*^  Data  Systems  tc  the  Right 

to  Privacy.  Alan  R.  Feldman  May  p.  19 
POS— A  Tool  Against  Complexity. 

May  p.  24 

Many  Vital  Issues:  NRMA  Telecom¬ 
munications  Seminar.  Sept  p.  16 

POS  Systems  in  Three  Stores.  Nov  p.  3 
NRMA  Describes  New  Standard:  Vol¬ 
untary  Retail  Identification  Dec  p.  2 


Energy  Conservation 

Energetic  Response  from  Stores  to 
Energy  Crisis.  '  Jan  p.  24 

The  Branch  Store  and  the  Energy 
Crisis.  E.  B.  Weiss  Jan  p.  40 

Facing  the  Energy  Crisis.  Mar  p.  12 

Our  President  Charts  a  Course:  Three 
Big  Problems.  James  R.  Williams 

Aug  p.  7 

Further  Thoughts  on  Energy  Conser¬ 
vation  in  the  Stores.  Herbert 
Argintar  Oct  p.  14 

Stores  Make  Energetic  Fight  in  En¬ 
ergy  Crisis.  No\'  p.  25 

Store  Design  to  .Save  Energy.  Herbert 
Bermon  Dec  p.  10 


Fashion 

Fashion  Forecast  74-75.  Mar  p.  30 

Managing  Fashion  Merchandising. 

Sharon  Mitchell  Aug  p.  16 

Fashion  Management:  Ways  k  Means. 

Dr.  Roger  A.  Dickinson  Nov  p.  8 

Selling  Fashion.  Annalee  Gold. 

Wovens  and  Wandering  Hemlines. 

Jan  p.  12 

Customers  Want  Facts,  Not  Chatter. 

Feb  p.  2 

How  Management  Can  Show  It 
Cares.  Apr  p.  12 

Raincoats — All  Weather  Fashion 
May  Lead  Her  to  it — But  Don’t 
Push  Her.  June  p.  12 

A  New  Era  of  House-Dressing? 

The  Revolution  was  Called  JS'’"’-' 

Aug  p.  14 

Simple  Looks  Call  for  Special 
Skills.  Sept  p.  8 

Fur,  a  Fashion  Investment.  Oct  p.  5 

Jewelry — Appeal  of  the  New  Real. 

Nov  p.  6 

Non-Sales  Techniques  of  the  Fu¬ 
ture.  Dec  p.  12 


Finance  and  Sales 

Annual  Report  Contest  Announced. 

Feb  p.  25 

Financial  Measurements  to  Monitor 
Merchandise.  Apr  p.  4 

New  Disclosure  Requirements  for 
Leased  Assets.  James  Lynch  &  Julio 
Perez  May  p.  8 

Up  and  Dosvn  (CINBT  Survey).  July  p.  51 
Eighth  Annual  Report  Contest;  J.  C. 
Penney  Report  Wins  First  Place. 

Sept  p.  3 

Price  Lining  Under  Inflation.  E.  B. 

Weiss  Oct  p.  40 

NRMA  Statement  on  Inflation.  Nov  p.  19 


International  Retailing: 

Interfach  74:  The  Hanover  Fair.  Jan  p.  25 
Australia  is  Well  Centered.  Feb  p.  28 

Trading  with  China.  May  p.  12 

Giant  of  South  African  Retailing: 

The  Greatermans  Group.  John 
Kelly  May  p.  14 

How  Matsuzakaya  Does  It.  June  p.  27 
Small  Store  Makes  International 
Splash:  Swezey's  Salutes  Switzer¬ 
land.  July  p.  4 

Students  Look  at  European  Retailing. 

July  p.  56 

Miu  Selfridge's  Cabbage  Rose  Pro¬ 
motion.  Oct  p.  25 

Smith's  of  Bermuda.  Sharon  Mitchell 

Nov.  p.  16 

Le  Centre  Commercial  de  Cr^teil.  Dec  p.  23 


(Coni,  on  p.  34) 


Index 

Cont.  from  p.  33 


I 


j 

I 

! 

•ii 


Legal  Briefs 

International  Trade  Perspectives. 

Peter  M.  Gerhart  Feb  p.  22 

FTC  Guides  for  the  Household  Fur¬ 
niture  Industry.  Nancy  L.  Buc  Mar  p.  23 
Substantiating;  Advertising  Claims. 

Nancy  L.  Buc  Apr  p.  22 

Automated  Data  Systems  k  the  Right 
to  Privacy.  Alan  R.  Feldman  May  p.  19 
Expiration  of  Controls — The  End? 

Stuart  M.  Rosen  June  p.  20 

The  Countervailing  Duty  Act — A 
Spur  to  Inflation?  Stuart  M.  Rosen 

Oct  p.  19 

Privacy — An  Issue  for  Retailers.  Alan 

R.  Feldman  Nov  p.  22 

Legislative  Developments 

Washington  Report:  Food  k  Drug 
Administration;  Consumer  Product 
Safety  Commission;  Private  Pen¬ 
sions.  Joseph  Dauksys  Jan  p.  20 

Washington  Report:  Environmental 
Laws  Affecting  Retailers.  Gordon 
L.  Williams  Apr  p.  19 

Washington  Report:  More  Benefits. 

More  Costs — National  Health  In¬ 
surance.  Edith  M.  Lynch  May  p.  18 
Washington  Report:  Trade  Reform 
Act  June  p.  21 

U.  S.  Secretary  of  Commerce  Elent: 
Problems  Ic  Possibilities.  Aug  p.  6 

Management,  General 

Wards  T<ms  Out  Jan  p.  22 

Retailers  Unaccurately  Citing  Banned 
Toy  List  Says  CPSC  Feb  p.  40 

The  6Srd  Annual  Convention  Mar  p.  3 
FWW’s  Burcham  Heads  Retail  Pay¬ 
roll  Drive  Apr  p.  26 

Metric  Conversion — Preparing  for 
Many  Problems.  May  p.  20 

NRMA’s  Newest  Hit:  The  Profes- 
.  sional  Retail  Buyer  Course.  John 

S.  Kelly  June  p.  14,  July  p.  8 

The  Metric  Conversion  Program. 

June  p.  18 

Dayton  Hudson  Contribution.s.  June  p.  18 
Independent  Stores  Open  Forum. 

John  S.  Kelly  Aug  p.  3 

Onwards  k  Upwards:  A  Report  to 
the  Directors.  Charles  A.  Binder 

Aug  p.  10 

Here  Comes  Our  64th  Convention. 

Sept  p.  14 

NRMA  Annual  Convention  1975  with 
NRMA  Retailers  Business  k  Equip¬ 
ment  Exposition.  Oct  p.  26 

The  64th  NRMA  Convention  Nov  p.  2 
NRMA  Officers  Visit  Canada.  Nov  p.  23 
Productivity — W’hat  Is  It?  Nov  p.  31 

People,  Productivity  and  Profits — 75 
Convention  Highlights.  Dec  p.  3 

NRMA  Coes  South  Dec  p.  19 

Merchandising 

Is  TBerc  a  Future  for  Automated 
Staple  Replenishment?  Thomas  C. 

Saylor  Jan  p.  14 

Maintaining  Optimum  Assortments: 

The  Vendor  Must  Have  a  Plan. 

IxMiis  Carrol  Feb  p.  8 


MRI-duPont  Study:  Shopping  in 
Competitive  Areas.  Feb  p.  13 

Why  Not?  E.  K.  Fruman  Feb  p.  29 

The  Coming  Era  of  Robot  Retailing. 

E.  B.  Weiss  Feb  p.  40 

The  New  Vendor  Relations  Pro¬ 
gram.  Mar  p.  7 

Boys’  and  Young  Men's  Aren't  Step- 
tens.  David  C.  Farrell,  accepting 
Green  Thumb  award.  Mar  p.  33 

Christmas  Comes  to  Rich's.  Apr  p.  8 

Updating  Inventory  Management. 

Apr  p.  29 

The  Leisqre  Market.  May  p.  6 

Retail  Merchandising  Problems  Cre¬ 
ated  by  Shortages  of  Basic  Re¬ 
sources.  E.  B.  Weiss  May  p.  40 

Home  Furnishings  Conference:  The 
Future,  Customers,  Supplies.  Sharon 
Mitchell  June  p.  4 

Department  Stores  k  Hypermarche 
Competition.  E.  B.  Weiss  June  p.  40 
A  New  Generation  Sets  up  House. 

July  p.  12 

Wigging  It.  July  p.  48 

A  Good  Year  for  VVIMA  July  p.  49 

Retail  History  Repeats  Itself  at  the 
Gas  Station.  E.  B.  Weiss  July  p.  56 
At  the  Visual  Merchandiser's  Sem¬ 
inar:  The  DVM  in  a  Multi-Unit 
Store.  Martin  Kramer  Aug  p.  25 

From  White  Collar  to  No  Collar  in 

the  Suburbs.  E.  B.  Weiss  Nov  p.  39 

1974  Profile  of  the  Consumer — House- 
wares  Buying  Trends.  Dec  p.  14 


Operations 

At  Crabtree  Mall:  Waste  Compaction 
Saves  Money.  Jan  p.  26 

Money  for  Merchants,  Funds  for  Se¬ 
curity.  Jan  p.  26 

Priie- Winning  Cost-Cutting  Ideas 
from  NRMA’s  Contest.  Mar  p.  27 

Profit  in  Expanded  Food  Services. 

Apr  p.  II 

Increasing  Productivity  by  Speeding 
Merchandise  Flow.  James  1.  Gid- 
dings  k  Throilore  J.  Harless  |une  p.  8 
The  Discount  Store  Manager — MRI/ 
duPont  Study.  Nov  p.  26 

New  Store  Managers  Course  a  Hit. 

Dec  p.  18 

Shortage  Control — Store  Managers 
Hear  Remedies.  Carol  Messenger 

I^c  p.  28 

Personnel 

•Seven  Steps  to  Increase  Sales  Produc¬ 
tivity.  George  C.  Engel  Jan  p.  15 

Maximizing  the  Return  on  Invest¬ 
ment  in  People.  March  p.  32 

l.aw  Calls  for  Fast  Work  on  Pension 

Plans.  Edith  M.  Lvnch  Oct  p.  8 

Selling  Fashion — Non-Sales  Tech¬ 
niques  of  the  Future.  Annalee  Gold 

Dec  p.  12 

Reg:ular  Features 

Association  Activities. 

Ad  Ideas.  Joseph  R.  Roweii,  Exam¬ 
ples  of  exceptional  advertising. 


FYI:  Ideas  for  Independents  by 
NRMA  division  heads.  Items  by 
staff  heads  presenting  information 
for  smaller  stores. 

Independent  Stores.  Articles  by  and 
for  the  independent  and  smaller 
stores. 

Legal  Briefs.  Legal  and  legislative  de¬ 
velopments  of  interest  to  retatilers. 

I,et  Me  Put  It  "This  Way.  E.  B.  IlViss 
speaks  out  on  whatever  retail  topic 
happens  to  be  on  his  mind. 

Retail  Executive  Changes. 

Selling  Fashion.  Annalee  Gold 

Washington  Report.  Joseph  Dauksys 


Retailers  in  the  News 

NRMA’s  Gold  Medalist  74:  Ralph 
Lazarus  of  Federated  Dept.  Stores. 

Jan  p.  2 

The  Independent  Stores  and  the  In¬ 
ternational  Awards:  Harwell  W. 

Proffitt  of  Proffitt’s,  Henrique  de 
Bolton  of  Mesbla.  Jan  p.  5 

N'RM.A’s  Silver  Awards  74:  Richard 
L.  Abbott  of  Montgomery  Ward, 

Ray  A.  Killian  of  Belk  Stores, 

Irving  J.  Weiner  of  .Sakowitz.  Jan  p.  6 
Leonard  Mongeon  Pa.sses  On.  Feb  p.  29 
NRMA  Officers.  Mar  p.  3 

A  New  Era  of  Community  .Service. 

Ralph  I.a/arus,  accepting  74  Cold 
Medal.  Mar  p.  4 

The  NRMA  Annual  Awards.  Mar  p.  6 

Retailers  "In  Convention  Assembled," 
a  Portfolio  of  Pictures.  Mar  p.  16 

l^n^M.  Belk  Speaks  at  ROW  Apr  p.  18 
New  Directors  for  Men's  fc  Bo^' 

Wear  Group  k  Infants'  8:  Children's 
Wear  Group.  Apr  p.  18 

NRMA  President  I9.53-.55;  Wade  Mc- 
Cargo  Passes  On.  Apr  p.  23 

Recent  Awards  to  Lively  Retailers. 

June  p.  18 

j€>hn  Ramage  Passes  On.  June  p.  18 

XRM.A  Holds  a  Congressirmal  Recep¬ 
tion.  Aug  p.  8 

Gilbert  L.  Ward  Passes.  Aug  p.  37 


Shrinkaj'e  Control 

Reducing  Stock  Shortages.  Mar  p.  34 

Meeting  the  Buying-Management 
Challenge  of  Shortages.  E.  B.  Weiss 

Apr  p.  40 

Security  Training  to  Up  Profits.  Roy 
kfcPoland  .Sept  p.  25 

Security  fc  Communications.  Roy  Mc- 
Poland  Oct  p.  15 

Siorc  Managers  Hear  Remedies.  Carol 
.Messenger  Dec  p.  28 

Spotlight  on  Stores 

NRM.A  .Salutes  a  Member's  Anniver¬ 
sary:  Weiivstock’s  Hits  a  Hundred. 

Sharon  Mitchell  Apr  p.  6 

IMyton's,  Denim  k  Country  Life  July  p.  7 
Salute  to  a  Memln'r  on  Its  100th  An- 
niversarv.  Sharon  Mitchell 
Baum's  of  Morris.  III.  July  p.  II 

Wilson's  of  Gainesville,  Fla.  .Sept  p.  26 


CLASSIFIED 

ADS 


AproftisiMMi 
pbcMMut  tankc  for 
tbt  ittail  atailiw. 


Rapratanting  fin«  retailers 
throughout  the  nation 
Operated  by  former  retail 
executives  inquire  in  com¬ 
plete  confidence 

Um  Fraali  Oeniib  Contpaay 

6060  N  Central  Expiwy  • 

Dallas.  Texas  75206  I 

Phone  (21 4)  361 -6860  t 


Forbes  tc  Wallace:  New  Management, 

New  Prospects.  John  S.  Kelly  Aug  p.  12 


To  answer  a  box-number  ad, 
address  and  mail  your  reply 

to  STORES.  Box  No _ _ 

100  West  31st  St.,  New  York,  N.Y.  10001 


Store  Draign 

(see  also  Spotlight  on  Stores) 

The  New  Broadway  in  Downtown 
Lm  a.:  Big,  Bright,  and  Beautiful. 

Ian  p.  8 

In  Arizona’s  Largest  Enclosed  Mall: 
Rhodes  Rises  in  MetroCenler,  Sha¬ 
ron  Mitchell  Feb  p.  10 

Pluses  for  National  Developers.  R. 

John  Griefen  Feb  p.  12 

Lraox  Square  Runs  for  Cover.  Apr  p.  15 
Capsule  Wisdom  for  Designers.  Apr  p.  39 
Ward  Tops  Out.  Jan  p.  22 

Battlestein’s  New  Store,  New  Era. 

John  S.  Kelly  May  p.  2 

Strawbridge  ic  Clothier — et  al.:  The 
Bridal  Fair  at  Valley  Forge.  Clara 
Baldwin  June  p.  2 

Kaufmann's  Updates  Housewares. 

June  p.  10 

At  Eighty-Eight:  Ochs  Brothers  Re¬ 
juvenates.  Sharon  Mitchell  Oct  p.  16 
Gimbels  Turns  to  Shop  Plan.  Dec  p.  4 
McRae's  First  Florida  Branch.  Dec  p.  6 
"Like  a  Futuristic  Specialty  Shop” — 

J.  L.  Hudson’s  Tenth  Branch.  Dec  p.  8 
Flraibility  in  Store  Design.  Frank  S. 

Kelly  Nov  p.  12 

Store  Design  to  Save  Energy.  Herbert 
Bermon  Dec  p.  10 

New  Boscov  Potuville  Branch — De¬ 
sign  Uses  Local  Lore.  Dec  p.  16 

Holmes  in  Lake  Forest — The  Back- 
to-Nature  Look.  Dec  p.  25 

Open-Grid  Ceiling  Spells  Flexible  for 
Sage-Alien.  Dec  p.  26 


Olsten 

Temporaries  Fit  In 
Tonr  Office 

Productivity.  Essential  to  the 
efficient  operation  of  your  office. 

The  profiler"*— a  specially  designed 
personality  profile  of  your  office 
practices,  procedures,  equipment, 
environment.  Essential  to  the  selection 
of  the  right  temporaries  for  your  office. 
To  help  increase  productivity.  Decrease 
administrative  costs. 

Only  Olsten  has  the  PROFILER  That's 
why  WE  FIT  IN  For  details  contact 
your  local  Olsten  office  or  write: 


ixeciitive  Search 
Firms  and  Agencies 


MARY  OIEHI-SPECIALISTS  IN  RETAILING 
since  1921  for  executive  personnel.  Buying— 
AAerchondising— Operations— Advertising. 

MARY  DIEHL  PLACEMENT  BUREAU,  INC. 

SO  Eosf  42nd  Street 
New  York,  N.Y.  10017 
(212)  MU  7-1632 


Olsten 


EXECUTIVE  PLACEMENT  SERVICE  from  college 
groduote  Troinees  to  Presidents  for  lop  stores, 
buying  offices  and  choins  nolionwide.  Employer 
requests  welcome. 

STin  ASSOCIATES  Agency,  Inc. 

S2  Vanderbilt  (Opp.  Pon-Am  Bldg.) 

New  York,  N.Y.  10017 
(212)  MU  4-1220 


IF  Merrick  Avenue,  Wesibury,  N.  Y.  11590 


DORIS  DEAN  AGENCY 
6S0  South  Grand  Ave. 

Los  Angeles,  CA  90017 
(213)  627-1618 

RETAIL  EXECUTIVE  PLACEMENT  SPECIALISTS- 
Representing  quality  stores  in  the  ..Western 
Slates  for  25  years. 


Urban  Affairs 


The  Economic  Outlook — 1974  Mar  p.  10 

Downtown  Malls  Arc  Looking  Up. 

Apr  p.  10 

lames  Rouse  Thinks  Out  Ix>ud:  How 
to  Make  the  Cities  Work.  July  p.  6 
Downtown  Renewal?  Minneapolis 
Really  Did  It.  Sharon  Mitchell  Sept  p.  10 
Pillows,  Planters,  Piranhas — The  New 
York  Block  Party.  Victoria  tc  Rich¬ 
ard  Rosenthal  Sept  p.  28 


TIm  Alice  Groves  Company,  Inc. 

201  East  37th  Street 
New  York,  N.Y.  10016 
(212)  986-7943-4-5 

Representing  the  finest  stores  in  executive  search 
and  selection.  Send  resume  for  current  and 
future  positions.  Interviews  in  New  York  City. 

Raymond  J.  Looveo- President 
CkaHes  W.  Young— Vico  President 
Mery  Blanc— Ixecutive  Secretary 


BAD  CHECKS 

PREVENTION  &  INSURANCE 


Special  Issues 

Associate  Members  Directory. 

Six-Month  Supplement 
Convention. 

Index  to  ’’Stores.” 


March 

January 


Credit  Card  Premelien  In-Slere 
Person  to  Person  Progronw 
occevnt  development  servlcas:  7931  so.  pointer, 
whiMer.  CO  90602.  (213)  945-3961  ask  for  {im 
vine  or  lynne  burlesen. 


CHKCKMATC  INQUIRY  SERVICK,  INC 
2t  EAST  lOTM  STREET 
NEW  YORK.  N.Y.  10003 


S5  STous  January  1975 


